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PAGINE :1

W Magazine (US) SUPERFICIE :1 %

» 1febbraio 2023

BEST PERFORMANCES

USA — W MAGAZINE — PRADA — VOLUME 2, 2023 (COVER)

(O Tutti i diritti riservati
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Vogue (Japan)

» 1 marzo 2023
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CRACKS 711
NEW SEASON

OLANDA - VOGUE - PRADA COVER - 01.03.23




—B%S /JANUARY 2023

FEI FEI SUN
a Moment of Reflection
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Wallpaper

*Architecture | Design | Art | Travel | Entertaining | Beauty & Grooming | Transport | Technology | Fashion | Watches & Jewellery

MARCH 2023

st X, ¥ L
'
k =
Y e

| & LY
» 1

‘/{4 v . ~
- \
y .
y / AL B 2o

e s o P 4 8 - e oy
Ld bl .,JAA’ L« <

A s

Limited edition cover by Nicole Maria Winkler
Mural: On The Prowl by Lucy McKenzie



Harper’s

THE LEGACY ISSUE

The REDEMPTION of

The BEST of SPRING FASHION
BIG TECH's Truth Tellers
Plus NAOMI CAMPBELL

STATI UNITI - HARPER'S BAZAAR - PRDA COVER - 01.03.23.jpeg
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claire

SOIN, MAKE UP, GRAND
CHEVEux. e REPORTAGE
LES MEILLEURES Le sang-froid
NOUVEAUTES ELUES . s oets
PAR LA REDACTION

PHENOMENE SEXE

Ces jeunes qui
ne pratiqguent
(presque) pas

Lincroyahle come-back
de la moquette

LIBEREE ET POLITIQUE

La robe fait
sa revolution

L 15511 -845-F: 3,00 €
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FRANCIA - MARIE CLAIRE - MARCH 23



ESPANA
ESTA
DE MODA

CUERO, ENCAJE
DE BOLILLOS,
NIDO DE ABEJA...
ARTESANIA XN
TU ARMARIO

CARTAGENA

DE INDIAS

Lina Botero
Chiqui Echavarria
Johanna Ortiz

NOS RECIBEN

TESTIMONIO
DE UNA MUJER
MAETRATADA

L0 que no se cuenta

e \"H.._..-—.—-’ —_“‘-..._...—

[S FLUOR

SPAGNA -

TELVA - PRADA - 01.03.23

EN PORTADA: JULEA PACTEN

MARTA ORTEGA
UN ANO
DESPUES
ENTRE EL LUJO
Y LA CALLE
por stel Vilaseca

N° 1007
MARZO 2023
4,50€
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PAESE :Regno unito SEZIONE :Features
PAGINE :1;4 DIFFUSIONE :(1214000)

B,
THE SUNDAY TIMES  <(perricie 59 %

PERIODICITA :Settimanale( ][]

» 12 febbraio 2023

THE SUNDAY TIMES

12 FEBRUARY 2023

Strike
a posel

Get ready
for your
new-season

Beauty slow up

special

HOW TO
HACK YOUR
SKINCARE

THE MEN'S
GUIDETO
MOISTURISER

INSIDE
CHARLOTTE
TILBURY’'S
MAKE-UP BAG

DEAR DOLLY: '
SHOULD | HAVE
BOTOX?

ALVA CLAIRE
PHOTOGRAPHED BY
FABIEN MONTIQUE

ON THE COVER ALVA CLAIRE PHOTOGRAPH FABIEN MONTIQUE STYLING VERITY PARKER. JUMPER, £585, BEGG & CO. CASHMERE DRESS, £405, EXTREME CASHMERE. SHOES, £990, AND BAG, £3.800, PRADA

(O Tutti i diritti riservati
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Georgina
Amoros

SPAGNA - VANITY FAIR - PRADA COVER - 01.03.23
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Elle (DE)

» 1 marzo 2023

MARZ 2023
DEUTSCHIAND € 7,50
OSTERREICH € 7,50
SCHWEIZ SFR 12,20

L
Ed
Q
v
=2
<
[N}
2 =
%
—
=)
L
O

; 2L
’](_/\.I‘JVEI(-I/WL ‘I‘i“l
R PO BE/ NS

DIE / ’L:U UTEN b DTha
Y. OOKS AW/AREEEN

| |
Hmagh OMMER DIE BESEEIN
PRODUESE
DER VN

&
T
T

LACHYSIN
BI'T I
BESSEEE

3YF MEDIZIN

GERMANIA - ELLE - BRADA DONNA COVER - 01.03.23
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PAESE :Stati uniti
PAGINE :1

Cultured Mag SUPERFICIE :1 %

» 1 marzo 2023

ARCHITECTS BUILDING NEW WORLDS / RADICAL CHOREOGRAPHY / HOLLYWOOD’S NEXT VANGUARD

(O Tuttii diritti riservati
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DICIEMBRE 2028

Celebrities
LOS VESTIDOS
ONE-OFF

o el arte de

no coincidir

Belleza
(c1:49), [c] =Ko
La estética estrella
del rock de los 90,
sin el estilo de vida
decadente

Valentina
ZENERE
“No siempre se
puede vivir todo
al maximo”

Claves
para un look
colegial
(Y que no parezca

que llevas una década
repitiendo curso)

SPAGNA - LIFESTYLE MAGAZINE - PRADA - 01.12.22
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PAESE :Singapore
PAGINE :1

» 1febbraio 2023

Harper's

TRIPLE COVER SPECIAL

BIBLEAEFF SATURS
LG & RAMI MALEK

SINGAPORE - HARPER’S BAZAAR - PRADA COVER - 01.02.23

%ﬁ (O Tutti i diritti riservati
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VMAD
ABOUT
THE
BOY
WIN
METAWIN

WH)Y Y
DRESSING UP o

IS BACK IN
FASHION

N

: y\ PO MILE BIBLE, JEFF SATUR,
' HE SHUMING & RAMI MALEK

%ﬁ QO Tutti i diritti riservati
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PAGINE :1
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TRIPLE
COVER
SPECIAL

V » AN

4

WHAT IS LOVE?

by APO, MILE,
BIBLE, JEFF SATUR,
HE SHUMING

= AAMI MALEK

%ﬁ QO Tutti i diritti riservati
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Officiel Hommes (Th

» 1febbraio 2023

aowiindoa ooud
Spring 2023

ELILIEL

METAWIN

THE NEW LIFE CHAPTER

BANGY | WA INWOO J KESHI / JULID BARCENA

THATLAND - I’OFFICIEL. HOMMES - PRADA UOMO COVER - 01.02.23
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(O Tuttii diritti riservati
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WSJ - China SUPERFICIE :1 %

» 1febbraio 2023 - Edizione China

CHINA - WSJ - EBRADA UOMO COVER - 01.02.23.jpg

(O Tuttii diritti riservati
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» 26 febbraio 2023

Pla e!

Raise your
mood with these
joy-sparking
\\ accessories
- Photographs Ed Bourmier

\\ Styling Flossie Saunders

All bright now

Apop of colour goes a long way.
Moon padded leather bags,
£1,950 each, Prada

(O Tutti i diritti riservati




PRADA

PRADA
ITALY - D REPUBBLICA - 2/25/2023 - Num.: 1327 - Pag.: 156
Frequency: weekly - Circulation: 127770




PRADA

PRADA

ITALY - IO DONNA - 2/18/2023 - Num.: 6 - Pag.: 142
Stylist: Gianna Greco - Frequency: weekly - Circulation: 268641

Bazar di moda

News, anticipazioni, curiosilc

di Gianna Greco

NUOVE BORSE D'AUTORE

Firma originale

«Quando ho iniziato tutti
odiavano cosa stessi facendo,
a parte pochissime persone
particolarmente brillanti.
Perché non era uno stile per
ipil classici, aveva comunque
qualcosa che li disturbava.
Ma neanche per i super
trendy e gli avanguardisti,
che lo ritenevano troppo
classico. Mi piace muovermi
in quello spazio, senza mai
compiacere nessuno», ha
dichiarato anni fa Miuccia
Prada in una delle sue
rarissime interviste. Un
percorso fuori dagli schemi
e ricco di sperimentazione
per la stilista non solo
nell’abbigliamento ma anche
per le borse, segmento tanto

142

amato dai fan della maison. 11
marchio ha, infatti, innescato
una vera e propria “scossa”
nel settore quando circa
quarant’anni fece debuttare
in passerella i primi accessori
in nylon, elevando un tessuto
tecnico a texture fashion e
rompendo l'egemonia della
pelle. Oggi la designer,
insieme a Raf Simons con
cui condivide la direzione
creativa della casa di moda
milanese, continua il suo
percorso non convenzionale.
Lultimo capitolo ¢ la it-

bag “Prada Moon”, che
sceglie di viaggiare nel
tempo. Rivistazione di un
modello degli anni Duemila
con I'aggiunta di tocchi

Quisopra, la
borsa “Prada
Moon” primavera-
estate 2023. A
destra, momenti
dilavorazione.

contemporanei. All'iconica
fibbia centrale si aggiunge il
logo triangolare metallico,
la nappa non & “la solita” ma
¢ sottoposta a una speciale
lavorazione che le regala

un aspetto leggermente
imbottito. E anche i quattro
colori riescono a sfidare
PParcobaleno: onda, cedro,
geranio e mango.

INFO: PRADA.COM

I0 DONNA 18 FEBBRAIO 2023



LaVerita

» 12 febbraio 2023

PAESE :ltalia DIFFUSIONE :(36509)

PAGINE :21

AUTORE :N.D.O

SUPERFICIE :7 %
PERIODICITA :Quotidiano1 ]

ACCESSORI

Prada Moon, un classico
digrande personalita

M Rivisitazione di un modello iconico de-
gli anni 2000, la nuova borsa Prada Moon
rappresenta la moderna sintesi concet-
e di elementi distintivi del marchio
provenientidal suoinestimabile archivio,
testimone di passato, presente e futuro di
Prada. La Moon coniuga molteplici ispira-
zioni relative a mondi apparentemente
lontani, in un design versatile ma coeren-
te. Sono i dettagli a defi-
nirne la personalita:la
grandefibbiacentrale
in metallo, che carat-
terizza il modello fin
dalla collezione pri-
mavera/estate

rattere emble-
matico grazie

al logo trian-

golo Pradain
metallo
smaltato che
la firma.

(O Tutti i diritti riservati



PAESE :Germania DIFFUSIONE :(412487)
DIE @WELT PAGINE :66
WELTanSONNTAG SUPERFICIE :21 %

PERIODICITA :Settimanale 1

» 11 febbraio 2023

BAUPLAN

DIE PRADA ,MOON BAG*

In den Ateliers und

Manufakturen dieser
Welt werden weiterhin
Handwerkskinste
gepflegt, und wir

schauen dabei zu

Der Mond symbolisiert Vergangenheit und
Zukunft gleichermafen. Von diesen Gegen-
satzen inspiriert ist auch die Neuauflage
der Prada ,,Moon Bag" aus dem Jahr
2002. Geblieben ist etwa die grofie Logo-
Schnalle in der Mitte. Dazugekommen ist
eine leichte Polsterung fiir das Nappaleder.
Wie seine Vorganger wird auch das Modell
der Frithjahr/Sommer-Kollektion 2023
komplett in Italien gefertigt. Hierbei
kommt eine Technik zum Einsatz, bei der
die Tasche wahrend der Fertigung die
ganze Zeit auf links gedreht ist. 92 Einzel-
teile fiigt ein Handwerker binnen eines
Tages zusammen. Hier sind sieben Schrit-
te: 1. Am Anfang stehen technische
Musterzeichnungen, die spiter beim
Einordnen der Proportionen helfen
sollen. 2. Mithilfe von Schablonen
erfolgt der Zuschnitt des Leders, um
die Seite der Tasche zu gestalten. 3.
Das Leder wird an der Vorderseite der
Tasche umgefaltet.

4. Lederriemen werden angebracht,
um die Griffe der Tasche zu stiitzen.

5. Herumgedreht wird die Tasche auf
die Fixierung des Schnallenriemens
zwischen den Seitenriemen vorberei-
tet. 6. Technische Mafle geben an, wo
die Schnallenlcher gestanzt werden
miissen. Nicht im Bild: Zu guter Letzt
wird der Magnetverschluss mit einer
Kratzschutzschicht versehen. Alle
Einzelteile konnen nun

fiigt werden. Es ist der anspruchs-
vollste Schritt, der nurvon Hand
erledigt werden kann, damit das zarte
Leder keine Falten schligt und glatt
bleibt. Dann geht es Richtung Zukunft
aka zur Prada-Boutique. Ubrigens:

Die Tasche gibt es in vier Farben.

)

MENDOZA E CLAUDIA

(O Tutti i diritti riservati
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Marie Claire (Greece) _
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» 1 dicembre 2022

Aepptmvn

ToovTe, Prada

-

Aenépdiproc 2092 MARIECLAIREGR 128
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GRECIA - MARIE CLAIRE - PRADA - 01.12.22

(O Tutti i diritti riservati




PRADA

PRADA
ITALY - IO DONNA - 2/25/2023 - Num.: 8 - Pag.: 111
Stylist: Valentina Fino - Frequency: weekly - Circulation: 268641

Vestito in gabardinc PRADA, occhiali con montatura

in acciaio EYEPETIZER 191 euro, girocollo in oro rosé
con diamanti bianchi e rubini COMETE GIOIELLI 648 euro,
mocassini in pelle lucida CHURCH'S 850 euro.

Ha collaborato Falentina Zanchettin.
Trucco Marta Vetere@greenappleitaly.com
Jfor YSL Beauty using Afl Hours Foundation.
Capelli Kiril Vasilev@greenappleitaly.com.

|0 DONNA 25 FEBBRAIO 2023 111



PRADA

PRADA
ITALY - VANITY FAIR - 3/1/2023 - Num.: 9 - Pag.: 104
Stylist: Carlo Alberto Pregnolato - Frequency: weekly - Circulation: 114499

La bellezza
dellimpegno

i spagnoli.
( ia Silva
ne
che sta
giorni

amore a prima vista. [
ti brand interna

progetti sp
livide
I ruolo di mamma
(ha fondato la
produzione The

1

MARZIO 2023
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PAGINE :1

SUPERFICIE :5 %
PERIODICITA :Mensile 1]

Vogue (Spain)

» 1 febbraio 2023

SPAGNA - VOGUE SPAIN - PRADA - 01.02.23

(O Tutti i diritti riservati
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Vogue (Spain)

» 1febbraio 2023

SPAGNA - VOGUE SPAIN - PRADA - 01.02.23

(O Tutti i diritti riservati
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Vogue (Spain)

» 1febbraio 2023

da v Vineent'(;
Rose Bud (@ la
s de 1907, abras
de Alex Kate en ol Saloman
R. Guggenherm Musatum.

SPAGNA - VOGUE SPAIN - PRADA - 01.02.23

(O Tutti i diritti riservati
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Vogue (Spain)
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PAESE :Spagna

PAGINE :1

SUPERFICIE :5 %
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Vogue (Spain)

» 1febbraio 2023

SPAGNA - VOGUE SPAIN - PRADA - 01.02.23

(O Tutti i diritti riservati
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PAGINE :1
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PERIODICITA :Mensile[I .

Vogue (Spain)

» 1febbraio 2023

Mono de algodin y
‘mary janes'de piel,
todo de B.

SPAGNA - VOGUE SPAIN - PRADA - 01.02.23

QO Tutti i diritti riservati




TELVA 119

SPAGNA - TELVA - PRADA - 01.03.23




Top bicoler, falda roja con abertura y bolso modelo Moon Bag. Tado, Prada.

136 TEINA

SPAGNA - TELVA - PRADA - 01.03.23



Guardapolvo
de organza bordada
sobre chaqueta gris
piedra y camisa
de popelin, todo Prada.
Sortija y dedal de
plata, Alex Sobrén.

94 TELVA

SPAGNA - TELVA - PRADA - 01.02.23




PAESE :Spagna DIFFUSIONE :(41040)
Harper's Bazaar PAGINE :1
(Spain) SUPERFICIE :5 %

» 1 gennaio 2023

Fotografia de. {tvaro Gravia
Estilismo de Claudia Laukamp
Por Carmen Cocina

Jersey y
falda, ambos
de punto de

cashmere,

9 londe'

algodeén, todo
de PRADA.

SPAGNA - HARPER'S BAZAAR - PRADA - 01.01.23

(O Tutti i diritti riservati



PAESE :Spagna DIFFUSIONE :(41040)

Harper's Bazaar PAGINE :1
SUPERFICIE :5 %

(Spain)

» 1 gennaio 2023

Chagueta y faida,
ambas de lana, y
cinturdn de piel, todo
de PRADA, zapatos
de piel de CHANEL y
collar Green Panthére
Pétiliante de oro
blanco con turmalinas.
esmeraldas, Gnix
y diamantes de la
coleccion de Alta
Jover(a Beautss du
Monde de CARTIER.

SPAGNA - HARPER'S BAZAAR - PRADA - 01.12.22

Tutti i diritti riservati
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PAESE :Spagna DIFFUSIONE :(41040)
Harper's Bazaar PAGINE :1
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» 1 gennaio 2023

SPAGNA - HARPER'S BAZAAR - PRADA - 01.01.23

O Tuttii diritti riservati



PAESE :Stati uniti
PAGINE :1

WSJ - Wall Street J ~ SUPERFICIE:1 %

PERIODICITA :Mensile 1
» 1 marzo 2023

HAPPY GO LOVELY
Bright colors uplift
splrits, O bathe
Prads tops, skirts sad
stines and Disosaur
Designs lsracelets.

USA — WSJ. MAGAZINE — PRADA — SPRING WOMEN'S FASHION 2023

(O Tutti i diritti riservati



GRAN BRETAGNA - FT HOW TO SPEND IT - PRADA - 11.02.23



PRADA

Dress, £2,500, by Prada. Shoes, £550,
by Jimmy Choo. Earrings, £135, by
Completedworks. Tights, £8, by Calzedonia

148 | wallpaper*

GRAN BRETAGNA - WALLPAPER - PRADA - 01.02.23



The new
nightie

A sheer, lightweight dress
is this season’s sleeper hit.

Camisole, POA, Rokh. Dress,
£3,400, Prada. Shoes,
£1,250, and socks, £310, Dior

UL
J‘;;:'I'

20 * The Sunday Times Style

GRAN BRETAGNA - THE SUNDAY TIMES STYLE - PRADA - 22.01.23



20 + The Sunday Times Style

GRAN BRETAGNA - THE SUNDAY TIMES STYLE - PRADA - 12.02.23



24 * The Sunday Times Style

GRAN BRETAGNA - THE SUNDAY TIMES STYLE - PRADA - 12.02.23



CINA - HARPER'S BAZAAR - PRADA - 1DI7 - 01.03.23.jpg



BAZAAR

CINA - HARPER'S BAZAAR - PRADA - 2DI7 - 01.03.23.7jpg



SAVALN

CINA - HARPER'S BAZAAR - PRADA - 3DI7 - 01.03.23.jpg
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BAZAAR

CINA - HARPER'S BAZAAR - PRADA - 7DI7 - 01.03.23.7jpg



+

C

H

IN

A
-V
0
G
U
E
- P
RADA

-0

1

.0

1

.2

02

3

.Jjp

g



Fy
bt
-]
bl
o
]
had

.‘ffﬂmn’n"ﬁ Veodsam, dansfeodthe
guastierde Ganan, Uhlos Ch

SO L IR, 1] PR

o efew e, PRADA

FRANCIA - VOGUE - MARCH 23




MANTFAL FHM Ny . oMFTTFE FT SorF, SHoRT FN SoifF, 54 FT MA&Ry JANES EHN

CuUiR PRADA, colLLAWNT eEWN MicRorFibRE calzedoNtA, bague EN oR bLaMc PavE ET SERTI
de dzamANTS, Puce d'oRExilLe EM oR bLANC PAavei dE diAmMAMTS boucHERGN.

PAGE dE dRoITE: body <ol RowlE EM Modal ETf ELASTHAMNE, collANT eN MicRorthRE
commhNda, SAcE “voyouw” =N cuzR giveEMchy, EScARPiING EN cuiR vERNI mANolLo bBLAHNZK.

FRANCIA - MIXTE - SS23



FRANCIA - MIXTE - SS23



FRANCIA - MIXTE - SS23



Robe =M
S0Ie
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PRAJA,
colLLieR eT
MAMCHETTES
EM CUiR
CLOUTE
LAURENT Tijou
X FLAViO
JUAN NUNEZ.
Pige de
dROITE :

ROobE CHEMISE
ASyMETRiQUE
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Marie Claire (Greece)

» 1 dicembre 2022

PAESE :Grecia
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SUPERFICIE :0 %
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GRECIA - MARIE CLAIRE - PRADA - 01.12.22
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Ginza

» 1febbraio 2023

BE b AN

BE, i Lb, fivER i
fianTuva,
 EERM AL,

S ERRTTIETE

(O Tutti i diritti riservati




PAESE :Giappone
PAGINE :100
SUPERFICIE :312 %

Ginza
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Ginza

» 1 febbraio 2023
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LYSTInsights

The Lyst Index Fashion Insights Podcast Lyst News

tLYST
INDEX

Fashion’s Hottest Brands
and Products Q4 2022

The Lyst Indexis a quarterly ranking of fashion’s hottest
brands and products. Lyst is a fashion technology company
and premium shopping app, used by more than 200 million
people each year to browse, discover and buy items from
brands and stores. The formula behind The Lyst Index takes
into account Lyst shoppers’ behaviour, including searches on
and off platform, product views and sales. To track brand and
product heat, the formula also incorporates social media
mentions, activity and engagement statistics worldwide, over
a three month period

Q4 2022
HOTTEST BRANDS

1 Prada 2 11 Balenciaga 4

» Launched first fine jewelry collection, made of recycled gold « Cut ties with Ye

» Named Charli D'’Amelio the face of Prada Linea Rossa FW22 + Apologized for 'inappropriate’ campaign featuring children

+ Andrea Guerra appointed as CEO of Prada Group « Recognized by PETA for use of mycelium-based leather

2 Gucci 1 12 Nike 15

» Alessandro Michele stepped down as Creative Director « Launched Web3-enabled platform .Swoosh

+ Generated €2,581 million in revenue in Q3 + Terminated Kyrie Irving contract

+ Became first major luxury brand to build own world in
metaverse

+ Launched workout content on Netflix

3 Moncler 17 13 Versace 10

+ Generated €638.3 million in revenue in Q3 + Announced FW23 collection will be shown in Los Angeles
» Launched its first NFTs as part of 70th anniversary + Released holiday campaign starring Lily McMenamy
celebrations

+ Dressed Hailey Bieber, Jenna Ortega and Madelyn Cline
+ Announced Moncler Genius relaunch with LFW showcase
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Miu Miu

+ Collaborated with artist Shuang Li for S523 show
+ Released 2023 Christmas campaign titled ‘Private Wishes'

« Worn by Rosalia, Daisy Edgar-Jones, and Nicola Peltz-
Beckham

Valentino

+ Launched new Toile Iconographe logo

« Pierpaolo Piccioli won designer of the year at the Fashion
Awards

+ Worn by Adele in °l Drink Wine’ music video

Bottega Veneta

+ Generated €437 million in revenue in Q3
+ Launched a new lifetime guarantee service

+ Released pre-Spring 2023 collection

Loewe

+ Named Taylor Russell new global ambassador

» Unveiled Christmas windows at Paris department store
Printemps

+ Unveiled SS23 pre-collection starring Chlog Sevigny and Luca
Guadagnino

Dior

= Teamed up with Thebe Magugu for exclusive capsule
collection

+ Took over Harrods' windows for Christmas

» Debuted Men's FW23 collection against the Great Pyramid of
Giza

Dolce & Gabbana

» Presented the Alta Moda and Alta Sartoria collections in Miami
» Entered the gaming world with gooDGame

+ Worn by Jennifer Coolidge in second season of ‘The White
Lotus'

Saint Laurent

» Generated €916 million in revenue in Q3
+ Brought Madonna’s ‘Sex’ book to life with Miami exhibit

+ Opened 'Gold: Les Ors d'Yves Saint Laurent’ exhibit in Paris

w

w

1

14

14

1S

16

17

18

19

20

Fendi

« Franca Fendi passed away at 87
+ Re-released 25 Baguette bags from the archives

« Unveiled new home décor and lifestyle collection

Louis Vuitton

+ Launched new ‘200 trunks, 200 visionaries’ exhibition in New
York

+ Teamed up with Lego on holiday window displays

+ Tapped 6 artists to reinvent the Capucine bag

Diesel

« Went viral on TikTok for ‘useless’ and ‘impractical’ belt skirt
= Released holiday campaign titled “Life Is 2 Game"

« Hosted a 17-hour rave with radio platform NTS

Ugg
+ Generated $476.5 million in sales in 2023 second fiscal
quarter

« Unveiled first-ever boot made with regeneratively sourced
materials

« Launched viral protective rubber shoe covers

Burberry

+ Achieved A score for transparency on climate change from
CDP

+ Unveiled festive campaign starring Shakira and Burna Boy

+ Launched special collection in partnership with Minecraft

Coach

« Generated $1,119.3 million in revenue in 2023 first fiscal quarter
+ Headed to the metaverse with the CFDA

+ Released short film “Courage to Be Real” starring Lil Nas X

Jacquemus

+ Announced it was on track to double annual revenues
« Opened first ever boutique in Paris

+ Released winter campaign starring British rapper Central Cee

co

19

16
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Transition and
Transformation

It was a wild ride for the brands in The Lyst Index this quarter, as Q4 saw the most
movement amongst the top 20 brands since the chart began. The stakes, and the drama,
are high. Prada is now the hottest brand in the world, moving into the number one spot for
the first time, with searches up 37% this quarter. Moncler rockets 14 spots up the chart, and
‘New New Bottega’ climbs a further five places. Balenciaga falls seven positions, and Gucci
drops into second place, with fashion fans hit by the news that Alessandro Michele would
be leaving after eight years. Raf Simons shuttered his own brand, speculation continued on
who will take the helm of Louis Vuitton menswear, and anticipation builds for the first
collection from Daniel Lee for Burberry. At the end of the quarter, tributes were paid to
designer and activist Vivienne Westwood, with her iconic collections now sure to become
even more collectible.

With all this change comes opportunity, as shown by the newcomers now entering the
Index. Gen Z shoppers are breathing new life into once dormant brands. Stepping up into
15th place — and with over 1.2 billion mentions on TikTok — Ugg’s influence is undeniable.
Searches for its $140 ultra mini boots, which have been sold out across many retailers for
most of the past three months, have skyrocketed 82%. In 19th place, Coach is moving up
thanks to a rise in demand for its more accessibly priced handbags over the gifting season,
which have increased in popularity among Gen Z shoppers. Alaia and Mugler are this
quarter’s Breakout Brands to watch, the continued appreciation for archive Y2K fashion
propelling both labels into the spotlight.

The brands winning the attention of the new luxury consumer are building meaningful
relationships with the right talent. Climbing seven places in the hottest brands list, Loewe is
rising fast, with the padded bomber jacket the seventh hottest product this quarter. As seen
on Hailey Bieber, Kendall Jenner, Kylie Jenner, Taylor Russell and Lori Harvey, there are
currently 478.5M views for #LoewePufferJacket on TikTok. Kendall Jenner and Margot
Robbie created viral moments for Bottega Veneta, while Prada worked with Charli D’Amelio
as the face of Linea Rossa FW22. But with luxury shoppers more astute and vocal than
ever, the audience on social media is not afraid to call out or meme the celebrity
endorsements that feel inauthentic. Heading into a packed show season, the brands that
capture share of mind and share of wallet will be courting the right celebrities and
influencers to help them cut through the noise.

Saint Laurent’s Icare bag is the hottest product of the quarter, with a 46% spike in searches.
Worn by Bella Hadid, Zoé Kravitz, Rosie Huntington-Whiteley and Sydney Sweeney, the
jumbo quilted bag has quickly reached ‘I’ status and is causing a halo effect trend for the
bag category: searches for totes are up 55% this quarter. Brands and shoppers embraced
the return of party dressing over the holiday season, with fashion lovers investing in
statement sequin pieces. Worn by Hailey Bieber, Jodie Turner-Smith, Paloma Elsesser and
Olivia Wilde, 16Arlington’s Solaria dress has become a favorite among the fashion set
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thanks to its sparkly design and sexy key-hole cut-out, while Mach & Mach’s eye-catching
bow shoes have taken over social media with over 70.9M views on TikTok.

478.5M
The number of views for #LoewePutferJacket

APaKaut oeanis

The Hottest Brands list ranks fashion's power players, delivering consistent brand heat and sales
volume on a global scale. Our new Breakout Brands cohort are the smaller but mighty brands to
watch; rising fast on a powerful and rapid upwards trajectory. From now on each quarter we'll be

identifying three brands that are gaining heat the fastest outside of the Top 20.

Q4 2022

BREAKOUT BRANDS

~ ~

16Arlington Alaia
Became a celebrity favorite and generated 313M views on Launched resale in partnership with Re-SEE
TikTok Trending product: Le Coeur shoulder bag
Trending products: Sclaria and Michelle dresses Worn by: Kaia Gerber, Kylie Jenner, Margot Robbie
Worn by: Hailey Bieber, Simone Ashley, Emma Corrin Searches up: 33% this quarter

Searches up: 56% this quarter

/\;I

Mugler

Returned to PFW after a two-year break
Trending product: Spiral leggings
Worn by: Kylie Jenner, Dua Lipa, Addison Rae
Searches up: 49% this quarter




Hottest Products

To find the world’s hottest products, Lyst's formula filters more than eight million items by
volume of social media mentions alongside searches, page views, interactions and sales in
the Lyst app. We group colors for styles, and take into account global demand per volume
of stock available.

Q4 2022
HOTTEST PRODUCTS

Saint Laurent lcare bag Prada logo slingbacks Dr. Martens Leonore 16Arington Solaria Bottega Veneta
Chelsea boot dress Sardine bag

g iy, T
A %«L, N

Acne Studios mohair Loewe padded bomber Mach & Mach double Miu Miwlogo-patch Crocs x Salehe
checked scarf jacket bow embellished court satin briefs Bembury clogs
shoes



francesca.bianchini
Highlight

francesca.bianchini
Highlight


	Prada Cover NL
	Cina
	CHINA - WSJ - PRADA UOMO COVER - 01.02.23
	Prada cover
	Prada uomo cover
	Prada Cover - Prada Fine Jewelry

	Spagna
	Prada cover
	Prada Digital Cover
	SPAGNA - GQ SPAIN  COVER - PRADA - 01.12.22
	Prada cover

	Regno Unito
	Prada cover
	Strike a pose!

	Francia
	Prada cover
	Prada cover

	Italia
	Prada Cover
	PRADA-ITALY - HARPER`S BAZAAR ITALIA - 2/1/2023
	Prada donna cover

	Stati Uniti D'America
	Prada cover
	STATI UNITI - CULTURED MAG - PRADA DIGITAL COVER - 01.03
	STATI UNITI - W MAGAZINE - PRADA COVER - VOLUME 2 2023

	Emirati Arabi Uniti
	EMIRATI ARABI - VOGUE ARABIA (Arabic Version) - PRADA - 01.01.23

	Germania
	GERMANIA - ELLE - PRADA DONNA COVER - 01.03.23
	Prada uomo cover

	Brasile
	Prada cover

	Giappone
	JAPAN – VOGUE – PRADA COVER – 01.03.23

	Olanda
	Prada cover

	Singapore
	SINGAPORE - HARPER°S BAZAAR - PRADA COVER - 01.02.23

	Tailandia
	THAILAND - L’OFFICIEL HOMMES - PRADA UOMO COVER - 0102.23


	Prada Donna Editorials per NL
	Italia
	Prada donna
	Prada donna

	Stati Uniti D'America
	USA – WSJ. MAGAZINE – PRADA – SPRING WOMEN’S FASHION 2023

	Spagna
	Prada donna
	Prada donna
	SPAGNA - VOGUE - PRADA DONNA - 01.02.23
	SPAGNA - HB - PRADA DONNA - 01.01.23

	Regno Unito
	Prada donna
	Prada donna
	Prada

	Cina
	Prada prodotto
	Prada prodotto

	Francia
	Prada donna
	Prada donna

	Germania
	Prada donna

	Grecia
	GRECIA - MARIE CLAIRE - PRADA - 01.12.22

	Giappone
	GIAPPONE - GINZA - PRADA DONNA - 01.02.23
	GIAPPONE - HARPER`S BAZAAR - PRADA - 01.03.23


	Prada Uomo editorials NL
	Lyst Prada



