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PradaMoon,unclassico
di grandepersonalità

n Rivisitazione di unmodello iconico de-

gli anni2000,lanuovaborsaPradaMoon
rappresentala moderna sintesiconcet-
tuale di elementidistintivi del marchio
provenienti dalsuoinestimabile archivio,
testimonedi passato,presenteefuturo di
Prada.LaMoonconiugamolteplici ispira-
zioni relative a mondi apparentemente
lontani,in undesign versatilema coeren-
te. Sono i dettaglia defi-
nirne lapersonalità:la
grandefibbiacentrale
in metallo, che carat-
terizza il modello fin
dalla collezione pri-
m ave ra /e st at e
2002, oggisiarric-
chisce di un ca-
rattere emble-
matico grazie
al logo trian-
golo Pradain
m e t a l l o
smaltato che
la firma.
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DIE PRADA "MOON BAG"

In den Ateliers und

Manufakturendieser

Welt werden weiterhin

Handwerkskünste

gepflegt, und wir

schauendabei zu

Der Mond symbolisiertVergangenheitund

Zukunft gleichermaßen. Vondiesen

Gegensätzeninspiriert istauch die Neuauflage

der "Moon
Bag"

aus demJahr

2002 .Gebliebenistetwa diegroßeLogo-

Schnallein der Mitte . Dazugekommenist

eineleichtePolsterung Nappaleder.

Wie seineVorgängerwird auch dasModell

der Frühjahr/ Sommer-Kollektion2023

komplettin Italien gefertigt. Hierbei

kommteineTechnikzumEinsatz , beider

dieTaschewährend der Fertigungdie

ganze Zeit auf linksgedreht ist. 92 Einzel-

teile fügt ein Handwerker binnen eines

Tager . Hier sieben

Schritte:I .Am Anfang stehen technische

Musterzeichnungen ,die später beim

Einordnen derProportionen helfen

sollen . 2. Mithilfe von Schablonen

erfolgt der Zuschnitt des Leders ,um

die Seite derTasche zu gestalten . 3.

Das Leder wird an der Vorderseite der

Tascheumgefaltet.

4. Lederriemen werden angebracht

um die Griffe der Taschezu stützen.
. Herumgedreht wird die Tasche auf

die Fixierung des Schnallenriemens

zwischen den Seitenriemen

vorbereitet. 6.Technische Maße geben an,

die Schnallenlöcher gestanztwerden

müssen. Nicht im Bild: Zu guter Letzt

wird der Magnetverschluss mit einer

Kratzschutzschicht versehen .Alle

Einzelteile können nun

zusammengefügtwerden . Es ist

, der nur von Hand

erledigt werden kann ,damit das zarte

Leder keine Falten schlägt und glatt

bleibt . Dann geht es Richtung Zukunft

akazur Prada-Boutique . Übrigens:
Die Taschegibt esin vier Farben.
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Transition and 
Transformation 

It was a wild ride for the brands in The Lyst Index this quarter, as Q4 saw the most 
movement amongst the top 20 brands since the chart began. The stakes, and the drama, 
are high. Prada is now the hottest brand in the world, moving into the number one spot for 
the first time, with searches up 37% this quarter. Moncler rockets 14 spots up the chart, and 
‘New New Bottega’ climbs a further five places. Balenciaga falls seven positions, and Gucci 
drops into second place, with fashion fans hit by the news that Alessandro Michele would 
be leaving after eight years. Raf Simons shuttered his own brand, speculation continued on 
who will take the helm of Louis Vuitton menswear, and anticipation builds for the first 
collection from Daniel Lee for Burberry. At the end of the quarter, tributes were paid to 
designer and activist Vivienne Westwood, with her iconic collections now sure to become 
even more collectible. 

With all this change comes opportunity, as shown by the newcomers now entering the 
Index. Gen Z shoppers are breathing new life into once dormant brands. Stepping up into 
15th place — and with over 1.2 billion mentions on TikTok — Ugg’s influence is undeniable. 
Searches for its $140 ultra mini boots, which have been sold out across many retailers for 
most of the past three months, have skyrocketed 82%. In 19th place, Coach is moving up 
thanks to a rise in demand for its more accessibly priced handbags over the gifting season, 
which have increased in popularity among Gen Z shoppers. Alaïa and Mugler are this 
quarter’s Breakout Brands to watch, the continued appreciation for archive Y2K fashion 
propelling both labels into the spotlight. 

The brands winning the attention of the new luxury consumer are building meaningful 
relationships with the right talent. Climbing seven places in the hottest brands list, Loewe is 
rising fast, with the padded bomber jacket the seventh hottest product this quarter. As seen 
on Hailey Bieber, Kendall Jenner, Kylie Jenner, Taylor Russell and Lori Harvey, there are 
currently 478.5M views for #LoewePufferJacket on TikTok. Kendall Jenner and Margot 
Robbie created viral moments for Bottega Veneta, while Prada worked with Charli D’Amelio 
as the face of Linea Rossa FW22. But with luxury shoppers more astute and vocal than 
ever, the audience on social media is not afraid to call out or meme the celebrity 
endorsements that feel inauthentic. Heading into a packed show season, the brands that 
capture share of mind and share of wallet will be courting the right celebrities and 
influencers to help them cut through the noise. 

Saint Laurent’s Icare bag is the hottest product of the quarter, with a 46% spike in searches. 
Worn by Bella Hadid, Zoë Kravitz, Rosie Huntington-Whiteley and Sydney Sweeney, the 
jumbo quilted bag has quickly reached ‘It’ status and is causing a halo effect trend for the 
bag category: searches for totes are up 55% this quarter. Brands and shoppers embraced 
the return of party dressing over the holiday season, with fashion lovers investing in 
statement sequin pieces. Worn by Hailey Bieber, Jodie Turner-Smith, Paloma Elsesser and 
Olivia Wilde, 16Arlington’s Solaria dress has become a favorite among the fashion set 
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thanks to its sparkly design and sexy key-hole cut-out, while Mach & Mach’s eye-catching 
bow shoes have taken over social media with over 70.9M views on TikTok. 
 

478.5M 
The number of views for #LoewePufferJacket 
on TikTok 

 

 



Hottest Products 
To find the world’s hottest products, Lyst’s formula filters more than eight million items by 
volume of social media mentions alongside searches, page views, interactions and sales in 
the Lyst app. We group colors for styles, and take into account global demand per volume 
of stock available. 
 

 

 

francesca.bianchini
Highlight

francesca.bianchini
Highlight


	Prada Cover NL
	Cina
	CHINA - WSJ - PRADA UOMO COVER - 01.02.23
	Prada cover
	Prada uomo cover
	Prada Cover - Prada Fine Jewelry

	Spagna
	Prada cover
	Prada Digital Cover
	SPAGNA - GQ SPAIN  COVER - PRADA - 01.12.22
	Prada cover

	Regno Unito
	Prada cover
	Strike a pose!

	Francia
	Prada cover
	Prada cover

	Italia
	Prada Cover
	PRADA-ITALY - HARPER`S BAZAAR ITALIA - 2/1/2023
	Prada donna cover

	Stati Uniti D'America
	Prada cover
	STATI UNITI - CULTURED MAG - PRADA DIGITAL COVER - 01.03
	STATI UNITI - W MAGAZINE - PRADA COVER - VOLUME 2 2023

	Emirati Arabi Uniti
	EMIRATI ARABI - VOGUE ARABIA (Arabic Version) - PRADA - 01.01.23

	Germania
	GERMANIA - ELLE - PRADA DONNA COVER - 01.03.23
	Prada uomo cover

	Brasile
	Prada cover

	Giappone
	JAPAN – VOGUE – PRADA COVER – 01.03.23

	Olanda
	Prada cover

	Singapore
	SINGAPORE - HARPER°S BAZAAR - PRADA COVER - 01.02.23

	Tailandia
	THAILAND - L’OFFICIEL HOMMES - PRADA UOMO COVER - 0102.23


	Prada Donna Editorials per NL
	Italia
	Prada donna
	Prada donna

	Stati Uniti D'America
	USA – WSJ. MAGAZINE – PRADA – SPRING WOMEN’S FASHION 2023

	Spagna
	Prada donna
	Prada donna
	SPAGNA - VOGUE - PRADA DONNA - 01.02.23
	SPAGNA - HB - PRADA DONNA - 01.01.23

	Regno Unito
	Prada donna
	Prada donna
	Prada

	Cina
	Prada prodotto
	Prada prodotto

	Francia
	Prada donna
	Prada donna

	Germania
	Prada donna

	Grecia
	GRECIA - MARIE CLAIRE - PRADA - 01.12.22

	Giappone
	GIAPPONE - GINZA - PRADA DONNA - 01.02.23
	GIAPPONE - HARPER`S BAZAAR - PRADA - 01.03.23


	Prada Uomo editorials NL
	Lyst Prada



