
UK – WONDERLAND COVER – MIU MIU – PRESS – SPRING 2024



UK – SUNDAY TIMES STYLE COVER – MIU MIU – PRESS – 10 MARCH 2024



FLEWID

VOLUME

8

Flewid

Game Changers Vyka

Nikki Lilly

UK - FLEWID COVER - MIU MIU - PRESS - VOLUME 8

Tutti i diritti riservati

Flewid

PAESE : Regno unito 

PAGINE : 1

SUPERFICIE : 1 %

1 aprile 2024



 

SPAIN – HARPER’S BAZAAR – MIU MIU COVER – 01.04.2024 



FRANCIA – MIU MIU – MIXTE – SPRING/SUMMER, 2024



LIM

Y

JE
FEBRUARY2024

N

BYMOK JUNGWOOK

A

HONG KONG - VOGUE - MIU MIU COVER - 01.04.24

Tutti i diritti riservati

Vogue (HK)

PAESE : Hong kong 

PAGINE : 1

SUPERFICIE : 1 %

1 aprile 2024



AUSTRALIA - 10 MAGAZINE - MIU MIU COVER - SPRING 24.jpg



CHINA-ELLE-MIU MIU-02.24



CHINA-ELLE-MIU MIU-02.24



teenVOGUE

NEW HOLLYWOOD 2024

MADDIE ZIEGLER

U.S.A. - TEEN VOGUE - MIU MIU - MARCH 2024

Tutti i diritti riservati

PAESE : Stati uniti 

PAGINE : 1

SUPERFICIE : 2 %

1 marzo 2024



teenVOGUE

2024

NEW HOLLYWOOD

ARTISTS IN RESIDENCE

U.S.A. - TEEN VOGUE - MIU MIU - MARCH 2024

Tutti i diritti riservati

PAESE : Stati uniti 

PAGINE : 1

SUPERFICIE : 2 %

1 marzo 2024



AUSTRIA - DIE PRESSE SCHAUFENSTER - MIU MIU COVER - 08.03.24



FLAUNT

NICO PARKER

U.S.A. - FLAUNT - MIU MIU - MARCH 2024

Tutti i diritti riservati

Flaunt Magazine

PAESE : Stati uniti 

PAGINE : 2

SUPERFICIE : 1 %

1 marzo 2024



FL UNT

NICO PARKER

U.S.A. - FLAUNT - MIU MIU - MARCH 2024

Tutti i diritti riservati

Flaunt Magazine

PAESE : Stati uniti 

PAGINE : 2

SUPERFICIE : 1 %

1 marzo 2024



marie

claire

marie claire

THEMAKERSISSUE

The Designers

Redefining

Craftsmanship

INSIDE A 700-MILE

JOURNEY TO FIND JUSTICE

A LOOK AT BEAUTY'S

NEW MINIMALISM

THE

MAKERS

ISSUE

1024

MARIECLAIEL.COM

KIRSTEN DUNST

U.S.A. - MARIE CLAIRE - MIU MIU - COVER - MARCH 2024

Tutti i diritti riservati

PAESE : Stati uniti 

PAGINE : 2

SUPERFICIE : 3 %

1 marzo 2024



FRANCIA – MIU MIU – MARIE-CLAIRE – APRIL, 2024



 
 

KOREA – VOGUE – PRADA COVER – 01.03.24 

 



MIU MIU

MIUMIU
ITALY-HARPER'SBAZAARITALIA- 3/1/2024-Num.:10-Pag.:143
Frequency:bi-monthly- Circulation:75000 BAZAAR

BAZAAR

Miniabito,abitodicloquéoro,tuttoMIUMIU:
fasciaAlbo,ARIUNACASHMERE,earcuff,

GIVENCHY,anello,BALMAIN,collant,FALKE.

Tutti i diritti riservati

PAESE : Italia 

PAGINE : 1

SUPERFICIE : 2 %

PERIODICITÀ : Mensile

31 gennaio 2024



MIU MIU

MIUMIU
ITALY-L'OFFICIELHOMMESITALIA- 3/1/2024-Num.:32-Pag.:138
Frequency:six-monthly-Circulation:21000

L'OEMISIEL®

ZAYNMALIK

THEFASHIONISSUE

MarketPlace

1874

Tutti i diritti riservati

PAESE : Italia 

PAGINE : 1

SUPERFICIE : 2 %

PERIODICITÀ : Semestrale

1 marzo 2024



MIU MIU

 
 

 
MIU MIU

ITALY - MUSE - 3/1/2024 - Num.: 63 - Pag.: 173

Frequency: six-monthly - Circulation: 49000

 
 

 
 



MIU MIU

 
 

 
MIU MIU

ITALY - MUSE - 3/1/2024 - Num.: 63 - Pag.: 202

Frequency: six-monthly - Circulation: 49000

 
 

 
 



MIU MIU

 
 

 
MIU MIU

ITALY - MUSE - 3/1/2024 - Num.: 63 - Pag.: 206

Frequency: six-monthly - Circulation: 49000

 
 

 
 



M E N S T Y L E

DIALOGHI

Tessutiecapid’ispirazionesportiva
mixaticoni classicidell’abbigliamento

di CarloOrtenzi fotodi MarkPillai

Tutti i diritti riservati

PAESE : Italia 

PAGINE : 134;135;136;137;138…
SUPERFICIE : 999 %

PERIODICITÀ : Mensile


AUTORE : Carlo Ortenzi

1 marzo 2024



MIU MIU

 
 

 
MIU MIU

ITALY - MUSE - 3/1/2024 - Num.: 63 - Pag.: 318

Frequency: six-monthly - Circulation: 49000

 
 

 
 



MIU MIU

 
 

 
MIU MIU

ITALY - MUSE - 3/1/2024 - Num.: 63 - Pag.: 289

Frequency: six-monthly - Circulation: 49000

 
 

 
 



Tutti i diritti riservati

PAESE : Italia 

PAGINE : 92;93;94;95;96;97

SUPERFICIE : 571 %

PERIODICITÀ : Settimanale


DIFFUSIONE : (141782)

AUTORE : Roberto Ciminaghi

9 marzo 2024



T-shirt, stylist’sown.Spallinemetal,Chloé.Pantalonidi denim,Loewe.

Tutti i diritti riservati

PAESE : Italia 

PAGINE : 114;115;116;117;118…
SUPERFICIE : 1 595 %

PERIODICITÀ : Settimanale


DIFFUSIONE : (141782)

AUTORE : Elodie David-Touboul

24 febbraio 2024



MIU MIU

 
 

 
MIU MIU

ITALY - D REPUBBLICA - 4/6/2024 - Num.: 1383 - Pag.: 83

Frequency: weekly - Circulation: 138383

 
 

 
 



MIU MIU

 
 

 
MIU MIU

ITALY - IO DONNA - 3/30/2024 - Num.: 13 - Pag.: 85

Frequency: weekly - Circulation: 243780

 
 

 
 



Mix di stile

Giacca in lamé,
maglie incotone,

costumeda bagno.

TuttoMIU MIU.
Borsa in pellecerata

ORCIANI 595euro.

Tutti i diritti riservati

PAESE : Italia 

PAGINE : 96;97;98;99;100;101…
SUPERFICIE : 2 179 %

PERIODICITÀ : Settimanale


DIFFUSIONE : (276684)

AUTORE : Alessandra Corvasce

2 marzo 2024



MIU MIU

MIUMIU
ITALY-ELLE-4/10/2024-Num.:13- Pag.: 74
Frequency:weekly- Circulation:165527

take
it

ELALE

SHOPPINGdiPRIMAVERA

easy

di Patrizia
Leuzzi

fotoFederico
D'Amico

Classeextraaccademica.Un po' old school,moltocollegialeeconinaspettati
tocchi ladylike. In altre parole: i pezzi facili del nuovo dailywear urbano

Tutti i diritti riservati

PAESE : Italia 

PAGINE : 1

SUPERFICIE : 79 %

PERIODICITÀ : Settimanale


DIFFUSIONE : (179870)

10 aprile 2024



UK – 10 MAGAZINE – MIU MIU – PRESS – ISSUE 72



UK – 10 MAGAZINE – MIU MIU – PRESS – ISSUE 72



UK – 10 MAGAZINE – MIU MIU – PRESS – ISSUE 72



UK – TANK – MIU MIU – PRESS – SPRING ISSUE



UK – WALLPAPER* – MIU MIU – PRESS – MARCH 2024



UK - REPLICA MAN - MIU MIU - PRESS - SPRING ISSUE

Tutti i diritti riservati

Replica Man

PAESE : Regno unito 

PAGINE : 1

SUPERFICIE : 1 %

1 aprile 2024



70 | HARPER’S BAZAAR | Abril 2024

P
O

R
 C

EL
IA

 C
U

ER
V

O
. F

O
TO

S:
 C

O
R

TE
SÍ

A
 D

E 
M

IU
 M

IU
.

C2201_R430234_HB160SOB[MIUMIU]_071_002.indd   70C2201_R430234_HB160SOB[MIUMIU]_071_002.indd   70 07/03/2024   20:12:3807/03/2024   20:12:38

SPAGNA - HB - MIU MIU - 01.04.24



Abril 2024 | HARPER’S BAZAAR | 71

SO
BAZAAR

nieta del 
fundador de la casa italiana coronada con su apellido, 
decidió lanzar su propia marca en 1993, tenía un gran 
reto por delante: separar el imaginario de la � rma cuyo 
diseño también dirigía, despuntando en ese momento 

en el ámbito del prêt-à-porter tras 80�años 
fabricando accesorios de piel, del de su 
nueva etiqueta, creada para ser un poco 
más libre, más fresca e irreverente. Así nació 
Miu�Miu, su bebé creativo al que bautizó 
con algo tan personal como el diminutivo 
con el que su círculo más cercano se refe-
ría a ella desde pequeña. Desde entonces, 
31�años ya, la italiana ha sabido capitanear 
ambos barcos hacia el éxito por separado 
manteniéndose, en los dos caminos, � el a 
sus principios como italiana (dando a la 

artesanía y a la tradición el lugar que merecen), como 
amante del arte y la cultura, y sobre todo como mujer 
que viste a mujeres modernas de su tiempo.

En este camino, y con esa habilidad tan suya de crear 
piezas icónicas, Miuccia encontró en 2006 una de las 
claves de identidad de Miu Miu: el especial acabado 
acolchado de sus bolsos al que bautizaría como mate-
lassé. Presentado en la pasarela parisina a comienzos de 
los dosmil, este trabajo de la piel ubica a la marca de un 
vistazo, a la vez que ayuda a de� nirla como «elegante y 
delicada, pero fuerte», como apuntan desde la casa; tra-
dicional, pero moderna, por su técnica; preciosista, pero 
práctica. Como la mujer a la que se dirige Miu�Miu. 

Fabricada en Italia, en un pueblo de la Toscana lla-
mado Valvigna, la piel matelassé requiere de la conjunción 
perfecta entre el trabajo manual de los artesanos de la 
región y la técnica precisa de la tecnología para lograr su 
exquisito acabado. La aventura comienza sobre el papel, 
con un boceto y el diseño de un pattern donde se esta-
blece el dibujo que hará el acolchado. Tras seleccionar los 
retales de piel, estos se trabajan manualmente para suavi-
zarlos, se perfecciona su acabado y se tiñen en un proceso 
en el que se aplican varias capas de color para asegurar 
su densidad. En una fábrica de bordado, esos paneles de 

piel se acolchan según las formas establecidas, antes de 
volver a las manos de los artesanos iniciales. Allí, 

las piezas se ensamblan a mano, dando forma 
a modelos como el Wander o el Arcadie, las 
estrellas de la casa en las últimas temporadas, 
o a piezas de marroquinería como mone-
deros o tarjeteros. Los detalles � nales (logo, 
cremalleras, asas) son el último paso, antes 
de llegar a las manos de quien lo compra. 

Alguien, seguro, tan especial como lo es el 
minucioso trabajo de la piel de Miu Miu. n

región y la técnica precisa de la tecnología para lograr su 
exquisito acabado. La aventura comienza sobre el papel, 
con un boceto y el diseño de un 
blece el dibujo que hará el acolchado. Tras seleccionar los 
retales de piel, estos se trabajan manualmente para suavi-
zarlos, se perfecciona su acabado y se tiñen en un proceso 
en el que se aplican varias capas de color para asegurar 
su densidad. En una fábrica de bordado, esos paneles de 

piel se acolchan según las formas establecidas, antes de 
volver a las manos de los artesanos iniciales. Allí, 

las piezas se ensamblan a mano, dando forma 
a modelos como el Wander o el Arcadie, las 
estrellas de la casa en las últimas temporadas, 
o a piezas de marroquinería como mone-
deros o tarjeteros. Los detalles � nales (logo, 
cremalleras, asas) son el último paso, antes 
de llegar a las manos de quien lo compra. 

Alguien, seguro, tan especial como lo es el 
minucioso trabajo de la piel de Miu Miu. 

La selección de la piel, 
el diseño del patrón que 
seguirá el acolchado, el 
minucioso bordado del 
mismo… son algunos de 

los pasos que los artesanos 
italianos realizan a mano 

para dar vida al matelassé
de Miu Miu. A la dcha., 
bolso Arcadie de piel 

matelassé.
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Only God

can cancel me

PORTOGALLO - VOGUE - MIU MIU - 01.02.24

Tutti i diritti riservati

PAESE : Portogallo 

PAGINE : 1

SUPERFICIE : 1 %

1 febbraio 2024



FRANCIA – MIU MIU – PURPLE – SPRING/SUMMER, 2024



FRANCIA – MIU MIU – PURPLE – SPRING/SUMMER, 2024



FRANCIA – MIU MIU – MIXTE – SPRING/SUMMER, 2024



FRANCIA – MIU MIU – MIXTE – SPRING/SUMMER, 2024



FRANCIA – MIU MIU – MIXTE – SPRING/SUMMER, 2024



FRANCIA – MIU MIU – MIXTE – SPRING/SUMMER, 2024



FRANCIA – MIU MIU – MIXTE – SPRING/SUMMER, 2024



FRANCIA - MIU MIU - HARPER'S BAZAAR - MARCH, 2024

Tutti i diritti riservati

PAESE : Francia 

PAGINE : 317

SUPERFICIE : 197 %

PERIODICITÀ : Mensile

1 marzo 2024 - N°11



FRANCIA - MIU MIU - HARPER'S BAZAAR - MARCH, 2024

Tutti i diritti riservati

PAESE : Francia 

PAGINE : 317

SUPERFICIE : 197 %

PERIODICITÀ : Mensile

1 marzo 2024 - N°11



FRANCIA – MIU MIU – NUMERO – MARCH, 2024



FRANCIA – MIU MIU – NUMERO – MARCH, 2024



FRANCIA – MIU MIU – L’OFFICIEL – MARCH, 2024



FRANCIA – MIU MIU – L’OFFICIEL – MARCH, 2024



FRANCIA – MIU MIU – FRENCH – SPRING/SUMMER, 2024



FRANCIA – MIU MIU – M LE MONDE – MARCH 16, 2024



FRANCIA – MIU MIU – MARIE-CLAIRE – APRIL, 2024



PORTRAIT

ELLE29EVEIER2024

Ci-contre:Polo,chemise,jupeet chaussettes,MIUMIU.Bracelet«BeeMy
Love»enorroseetdiamants,CHAUMETEscarpins,PRADA

PagedegaucheChemise,ANTIVOLPARIS,Short,MAXMARA
Ceinture,CELINEPARHEDISLIMANE,Escarpins,PRADA.

FRANCIA - MIU MIU - ELLE - FEBRUARY 29, 2024

61

Tutti i diritti riservati

PAESE : Francia 

PAGINE : 111

SUPERFICIE : 105 %

PERIODICITÀ : Settimanale


DIFFUSIONE : 369965

29 febbraio 2024 - N°4080



miu MIU

FRANCIA - MIU MIU - ELLE - FEBRUARY 22, 2024

Veste

en
suède

et
culotte

en
Nylon,

MIU

MIU.

Tutti i diritti riservati

PAESE : Francia 

PAGINE : 219

SUPERFICIE : 295 %

PERIODICITÀ : Settimanale


DIFFUSIONE : 369965

22 febbraio 2024 - N°4079



DAN
JACKSON

Topsansmanchesetjupeentoile,et culotteenNylon,MIUMIU.

FRANCIA - MIU MIU - ELLE - FEBRUARY 22, 2024

Tutti i diritti riservati

PAESE : Francia 

PAGINE : 219

SUPERFICIE : 295 %

PERIODICITÀ : Settimanale


DIFFUSIONE : 369965

22 febbraio 2024 - N°4079



DAN

JACKSON

Topsansmanchesetjupeentoile,culotteenNylon,MIUMIU.

FRANCIA - MIU MIU - ELLE - FEBRUARY 22, 2024

Tutti i diritti riservati

PAESE : Francia 

PAGINE : 219

SUPERFICIE : 295 %

PERIODICITÀ : Settimanale


DIFFUSIONE : 369965

22 febbraio 2024 - N°4079



BLAZERENLAINE,
POLOETCHEMISEEN

COTONETCULOTTE
DEBAIN,MIUMIU.

FRANCIA - MIU MIU - MADAME FIGARO - FEBRUARY 23, 2024

Tutti i diritti riservati

PAESE : Francia 

PAGINE : 265

SUPERFICIE : 209 %

PERIODICITÀ : Settimanale


DIFFUSIONE : 424521

23 febbraio 2024 - N°23 02 2024



198.

BLAZERENLAINE,POLOETCHEMISE,MIUMIU. PHOTOS

WENDELIEN

DAAN

FRANCIA - MIU MIU - MADAME FIGARO - FEBRUARY 23, 2024

Tutti i diritti riservati

PAESE : Francia 

PAGINE : 265

SUPERFICIE : 209 %

PERIODICITÀ : Settimanale


DIFFUSIONE : 424521

23 febbraio 2024 - N°23 02 2024



GERMANIA - VOGUE - MIU MIU1 - 01.03.24



GERMANIA -VOGUE - MIU MIU 1DI2 - 01.03.24



GERMANIA -VOGUE - MIU MIU 2DI2 - 01.03.24



GERMANIA -VOGUE - MIU MIU - 01.03.24



ID-FASHION

68

GERMANIA - IDEAT - MIU MIU - 01.03.24

Tutti i diritti riservati

IDEAT (DE)

PAESE : Germania 

PAGINE : 1

SUPERFICIE : 1 %

PERIODICITÀ : Mensile

1 marzo 2024



MODE

MIU

mIu

DieseSeite:HoboBag„Wander“ausMatelassé-Nappaleder,mitLogo-ApplikationundzusätzlichemSchulterriemen:MiuMiu,ca.2000€.
RechteSeite:„Rodeo“-SchultertascheausKalbsleder,mitDrehverschlussundabnehmbaremSchlüsselring:Balenciaga,ca.3900€

4.6INSTYLEMÄRZ2024

GERMANIA - INSTYLE - MIU MIU - 01.03.24

Tutti i diritti riservati

PAESE : Germania 

PAGINE : 1

SUPERFICIE : 41 %

PERIODICITÀ : Mensile

1 marzo 2024



GERMANIA - ZEIT MAGAZIN - MIU MIU - 01.04.24



MIU
תוט

136

GERMANIA - HARPER'S BAZAAR - MIU MIU - 01.03.24

Tutti i diritti riservati

Harper's Bazaar (Ge

PAESE : Germania 

PAGINE : 1

SUPERFICIE : 1 %

1 marzo 2024



MIUMI

111

GERMANIA - HARPER'S BAZAAR - MIU MIU1 - 01.03.23

Tutti i diritti riservati

Harper's Bazaar (Ge

PAESE : Germania 

PAGINE : 1

SUPERFICIE : 1 %

1 marzo 2024



UK - VOGUE SCANDINAVIA - MIU MIU - PRESS - ISSUE 16

Tutti i diritti riservati

PAESE : Regno unito 

PAGINE : 1

SUPERFICIE : 37 %

PERIODICITÀ : Mensile

1 marzo 2024



UK – WONDERLAND – MIU MIU – PRESS – MARCH ISSUE



UK – WONDERLAND – MIU MIU – PRESS – MARCH ISSUE



UK – ANOTHER – MIU MIU – PRESS – ISSUE 46



UK – ANOTHER – MIU MIU – PRESS – ISSUE 46



UK – ANOTHER – MIU MIU – PRESS – ISSUE 46



UK – DAZED – MIU MIU – PRESS – ISSUE 283



UK – DAZED – MIU MIU – PRESS – ISSUE 283



UK – DAZED – MIU MIU – PRESS – ISSUE 283



UK – DAZED – MIU MIU – PRESS – ISSUE 283



UK – ANOTHER – MIU MIU – PRESS – ISSUE 46



EMIRATI ARABI - ELLE (English Version) - MIU MIU - 01.02.24



EMIRATI ARABI - ELLE (English Version) - MIU MIU - 01.02.24



ARABIA SAUDITA - HIA - MIU MIU - 01.02.24

نمةليوطةرتس
MJUMIU"ويمويم"
ناتوبولنايتسيرك"نمءاذح

CHRISTIANLOUBOUTIN

Tutti i diritti riservati

PAESE : Libano 

PAGINE : 1

SUPERFICIE : 1 %

1 febbraio 2024



U.S.A. - W - MIU MIU - V2 2024

Tutti i diritti riservati

PAESE : Stati uniti 

PAGINE : 1

SUPERFICIE : 398 %

PERIODICITÀ : Mensile

1 marzo 2024



U.S.A. - W - MIU MIU - V2 2024

Tutti i diritti riservati

PAESE : Stati uniti 

PAGINE : 1

SUPERFICIE : 398 %

PERIODICITÀ : Mensile

1 marzo 2024



U.S.A. - W - MIU MIU - V2 2024

Tutti i diritti riservati

PAESE : Stati uniti 

PAGINE : 1

SUPERFICIE : 398 %

PERIODICITÀ : Mensile

1 marzo 2024



U.S.A. - W - MIU MIU - V2 2024

Tutti i diritti riservati

PAESE : Stati uniti 

PAGINE : 1

SUPERFICIE : 398 %

PERIODICITÀ : Mensile

1 marzo 2024



U.S.A. - W - MIU MIU - V2 2024

Tutti i diritti riservati

PAESE : Stati uniti 

PAGINE : 1

SUPERFICIE : 398 %

PERIODICITÀ : Mensile

1 marzo 2024



U.S.A. – W - MIU MIU – MARCH 2024



U.S.A. - VOGUE - MIU MIU - APRIL 2024

Tutti i diritti riservati

PAESE : Stati uniti 

PAGINE : 1

SUPERFICIE : 1 %

1 aprile 2024



U.S.A. – VOGUE - MIU MIU – MARCH 2024



U.S.A. – V - MIU MIU – MARCH 2024



GOLDENGROWERS EDITORIAL119

TopMIUMIU

U.S.A. - ODDA - MIU MIU - 26

Tutti i diritti riservati

Odda

PAESE : Stati uniti 

PAGINE : 1

SUPERFICIE : 6 %

1 marzo 2024



ACCESSORIESSPRING/SUMMER2024 EDITORIAL229

leczIsec,haloshirt,shirt,jeezer,coct,
aries,acassadsmo;lesses41341)

U.S.A. - ODDA - MIU MIU - 26

Tutti i diritti riservati

Odda

PAESE : Stati uniti 

PAGINE : 1

SUPERFICIE : 6 %

1 marzo 2024



ODDANo.26THEGROWTHJOURNEY SPRING/SUMMER2024

TopMIUMIU
BriefsDSQUARED2
ShoesJWANDERSON
BagLOUISVUITTON

U.S.A. - ODDA - MIU MIU - 26

Tutti i diritti riservati

Odda

PAESE : Stati uniti 

PAGINE : 1

SUPERFICIE : 6 %

1 marzo 2024



GOLDENGROWERS EDITORIAL1.33

CoatMIUMIU
SocksSTYUST'sOWN
ShoesBIANCASAUNDERS

U.S.A. - ODDA - MIU MIU - 26

Tutti i diritti riservati

Odda

PAESE : Stati uniti 

PAGINE : 1

SUPERFICIE : 6 %

1 marzo 2024



382 ODDANo26THEGROWTHJOURNEY SPRING/SUMMER2024

BrefsMLUMXI
LattelạpañoRtshubpussbịGâbBaa,2000

U.S.A. - ODDA - MIU MIU - 26

Tutti i diritti riservati

Odda

PAESE : Stati uniti 

PAGINE : 1

SUPERFICIE : 6 %

1 marzo 2024



teenVOGUE

U.S.A. - TEEN VOGUE - MIU MIU - MARCH 2024

Tutti i diritti riservati

PAESE : Stati uniti 

PAGINE : 1

SUPERFICIE : 1 %

1 marzo 2024



teenVOGUE

U.S.A. - TEEN VOGUE - MIU MIU - MARCH 2024

Tutti i diritti riservati

PAESE : Stati uniti 

PAGINE : 1

SUPERFICIE : 1 %

1 marzo 2024



marie claire

U.S.A. - MARIE CLAIRE - MIU MIU - COVER - MARCH 2024

Tutti i diritti riservati

PAESE : Stati uniti 

PAGINE : 2

SUPERFICIE : 3 %

1 marzo 2024



U.S.A. - NYLON - MIU MIU - 22 FEBRUARY 2024

Tutti i diritti riservati

PAESE : Stati uniti 

PAGINE : 1

SUPERFICIE : 159 %

22 febbraio 2024
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LUXURY 

The Strategy Behind Miu Miu’s Explosive 
Growth 
How did Miu Miu grow by 58 percent last year? CEO Benedetta Petruzzo breaks down the 

plan that has powered eye-popping acceleration in a slowing luxury market. 

 
Growth at Prada’s Miu Miu label is far outpacing the wider luxury market: retail sales were 

up 58 percent in 2023, and accelerated by an eye-popping 82 percent in the fourth 

quarter. (Getty) 
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KEY INSIGHTS 
• Growth at Prada’s Miu Miu label is far outpacing the wider luxury market: retail sales 

were up 58 percent in 2023, and accelerated by 82 percent in Q4. 
• The brand’s success is due to a product and styling revamp that speaks to a broad church 

of consumers, “conversational” pieces and strengthened operations. 
• CEO Benedetta Petruzzo, who joined in 2020, is convinced Miu Miu is just starting its 

growth spurt. 

MILAN — To understand the business momentum and aspirations of Prada‘s Miu 
Miu label, there’s no better place to start than the runway show it staged on the last 
day of Paris Fashion Week. 

Designer Miuccia Prada sent out a lineup of wearable looks, referencing life’s many 
stages, from girlhood to adulthood, on a cast that included Gigi Hadid, 28, and 
Kristin Scott Thomas, 63. 

Originally conceived as a youthful sibling to grown-up Prada, Miu Miu, which last 
week reported retail sales that were up 58 percent in 2023, has in recent years turned 
its little sister positioning on its head, opting for a new strategy that speaks to a 
broader church of customers. 

“The point is you can choose what you wear,” Miuccia Prada said after the show. “I 
have to decide every morning if I am going to dress as I was as a 15-year-old girl or 
the lady I am today.” 

https://www.businessoffashion.com/reviews/fashion-week/chanel-miu-miu-louis-vuitton-paris-fashion-week-womenswear-autumn-winter-2024/


 

Miu Miu’s Autumn/Winter 2024 show featured a lineup of wearable looks on 
a cast that included 63-year-old Kristin Scott Thomas. (Getty) 

The offering has become not only ageless, but increasingly genderless, too. Today’s 
Miu Miu aims to “speak to a universe of people,” said the brand’s chief executive 
Benedetta Petruzzo, herself a thirty-something, in Milan the day after Prada Group 
released its latest set of results. 

“The opening up of the casting of the runway show says a lot,” Petruzzo added. “It 
says: I know the rules and I will have fun subverting them. There’s a joie de vivre 
about it. It’s a youthful energy linked, not to age, but to attitude.” 

In other words, it’s more about psychographics than demographics. And while Miu 
Miu’s brand is still about the younger, freer, less conceptual side of Mrs Prada, the 
clothes and styling have changed dramatically in recent years, in part due to the 
arrival of super-stylist Lotta Volkova. 

It was during the pandemic lockdowns that the revamp started in earnest, according 
to executives. And last week’s results showed that the project is gaining pace: retail 
sales accelerated by 82 percent in the fourth quarter with strong momentum in China 
and the rest of Asia. EBIT margin improved to 22.5 percent of revenues. 



Growth, said Petruzzo, is “transversal; it’s happening across products and 
geographies.” Miu Miu now accounts for 15 percent of sales of Prada Group 
compared with 12 percent in 2022. 

“Miu Miu has always had a strong potential. It’s the most free expression of Signora 
Prada,” Petruzzo added. “The strategy from here is clear: we keep going in this 
direction.” 

How to keep up the pace in a year when the steam has come off luxury’s post-
pandemic boom is the challenge. But Petruzzo is convinced Miu Miu is just at the 
start of its growth spurt. 

There is room to grow, in large part, because the brand is stretching its customer 
base. Miu Miu’s historical positioning as the sister brand of Prada means its core 
customers skew younger. Some two-thirds are millennial and Gen Z. But millennials 
are getting older, so Miu Miu has made a point of speaking to those with a “youthful 
attitude” and that means more than aging millennials. 

That’s reflected in the retooled product offering. Miu Miu’s viral micro-miniskirt is 
one of the brand’s top-sellers. But so, too, is a cashmere cardigan. Miu Miu is 
building its offer on both trend pieces and wearable riffs on preppy daywear. “We 
are biker boots to ballerinas,” said Petruzzo. 

The brand is also building out key product categories, crucially in all-important 
leather goods with the launch of its Arcadie bags, and via collaborations like 
Church’s X Miu Miu brogues and a tie-up with New Balance. 

Another key part of the strategy is “about starting conversations,” said Petruzzo. In 
other words: generating earned media mentions to telegraph the brand to a bigger 
potential audience. 

Miu Miu’s micro-mini for Spring/Summer 2022 was a media sensation, its slashed 
hem a howl of liberation after the dark days of Covid-19 lockdowns. It landed on 
scores of celebrities and magazine covers, and helped drive demand for mini skirts 
to a three-year high, according to Lyst. 



 

Miu Miu’s micro mini for Spring/Summer 2022 was a viral sensation, part of a 
strategy designed to start conversations that give the brand visibility beyond 
its marketing budgets. (Vanity Fair) 

Critically, you didn’t actually need to buy Miu Miu’s skirt to participate in the 
conversation — you could slash your own skirt at home and still feel part of the 
moment. It’s all part of a strategy to create more noise than the brand’s present 
marketing budgets would otherwise allow. 

Creating a solid foundation for growth is crucial not just for Miu Miu, but also for 
Prada Group, which needs the greater stability of a multi-pillared business in an 
increasingly ferocious competitive environment dominated by the financial 
firepower of French luxury colossus LVMH. Sales at Prada Group, which also 
includes Prada, Church’s, Car Shoe and patisserie chain Marchesi 1824, rose 17 
percent in 2023 to €4.7 billion. By comparison, LVMH’s fashion and leather goods 
division generated sales of €42.1 billion last year. 

Less eye-catching than the micro-miniskirt but also crucial to Miu Miu’s success has 
been a push to strengthen the operational side of the group. Prada co-founder 
Patrizio Bertelli, during the company’s latest earnings call, described Miu Miu’s 



recent success as the result of “strategic choices made over the last few years in 
product communication, distribution and human resources.” 

Petruzzo’s arrival as chief executive for Miu Miu, the first time the brand has had a 
dedicated executive, is emblematic of that change. A former Bain management 
consultant who worked at Kering, most recently as its US executive vice president 
of eyewear, she joined Prada in 2020. The appointment was part of the broader 
managerialisation of Prada Group that’s taken place since 2017 when Lorenzo 
Bertelli, son of Mrs Prada and Mr Bertelli, joined the family company to lead 
marketing and communications. 

 

Benedetta Petruzzo, who joined Miu Miu as CEO in 2020, is the label’s first 
dedicated executive. (Courtesy of Miu Miu) 

The group’s executive team also includes Paolo Zannoni, a former Fiat and 
Goldman Sachs executive who serves as executive vice chairman. Andrea Guerra, 
another veteran executive who led eyewear giant Luxottica for a decade and was 
most recently a senior manager at LVMH, became CEO of Prada Group in 2023. 

Petruzzo defines her team today as being “not necessarily bigger, but there is more 
definition,” both in terms of roles and in its separation from the Prada brand. After 
several years of exits from Prada, it’s a telling break from the past that Petruzzo 

https://www.businessoffashion.com/articles/luxury/prada-taps-andrea-guerra-as-new-group-ceo/


describes Miu Miu’s staff as “solid and motivated.” “We are feeling empowered to 
take this path of strong growth,” she said. 

It’s helping momentum, too, that tourism is finally coming back to Europe. Chinese 
and Americans are returning to the region, according to Prada executives. On a visit 
this past Saturday, Miu Miu and Prada’s flagship stores in Milan were thronging 
with American and Chinese shoppers, as well as Italians and Russians. 

Petruzzo points out Miu Miu has reduced its network of stores over the past couple 
of years which makes its like-for-like growth even more notable. Organic growth is 
the aim for the coming years, too, even if “we may have more square metres of store 
in 2025-2026.” Bertelli has said investment in real estate worth €1 billion is a 
business priority, especially in the US. 

There is more brand extension to come with the launch of fragrances in 2025. Miu 
Miu inked a multiyear deal with L’Oréal’s luxury beauty division this year and 
Petruzzo doesn’t rule out further expansion into beauty, such as cosmetics, or other 
areas such as interiors — but not yet. “There is certainly the potential to open other 
areas, but not at the moment,” she said. 

One thing that’s not changing for Miu Miu is its Paris runway home. Mrs Prada 
moved the brand’s show to the French capital in 2006, and since 2011 it has 
presented its new collections in the Palais d’Iéna. “Although it’s a very Milanese 
brand, it is also a way to separate the vision of Miu Miu from Prada,” said Petruzzo. 
“Miu Miu is also born from an international spirit.” It’s another sign of Miu Miu’s 
intentions to conquer a global audience. 
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